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=TT 4 T DB

FEFT R DB

economic utilities viewpoint

WA (WEEE) ot

consumers’ (buyers’) viewpoint

YRR B A
societal viewpoint

LA BLRT

managerial viewpoint

HERIRE R

stakeholder viewpoint

- —t 2 (flow of goods/services) ;
51 (transactions) ; ¥t (distribution)

i . Ak (wants) 5 UEHE (needs)
KLy & % (target markets and customers) ;
4% (consumer)
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=T 4 ¥ IIGE O ANREE 4L (4EFD) (society)
i (exchanges) ; AiEIE#E (standard of living)

TP (demand management)
(organizational objectives), iM%, Fl2k (profits)
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FERIR# L (stakeholder priority) ;

WEES 14256 (strategic conversations) ;

ZEFUWEIE DFH & Hmg DFEAT
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H7fr © Cooke, Rayburn, and Abercrombie (1992)
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(1) Marketing is the activity, set of insti-

tutions, and processes

(2) delivering, and exchanging offerings

that have value for customers, clients,
partners, and society at large.

@) kKECBT 2~—47"T 4 > TERDEHK
2004 4F & 2007 FDOEFDOFHUE RF-TH

LEbT &, UTDLH)IchbeHEZ T,
2004 4 : (1) Marketing is an organ-
izational function and a set of
processes.

(2) delivering value to cus-
tomers and for managing cus-
tomer relationships in ways

that benefit the organization

and its stakeholders.

2007 4 (1) Marketing is the activity,

set of institutions, and proces-

ses.

(2) delivering, and exchanging
offerings that have value for
customers, clients, partners,
and society at large.
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