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Japan has been taking active measures to promote tourism in order to revitalize its
economy and community. Along with tourism, the importance of MICE, which stands for
Meeting, Incentive, Convention & Event/Exhibition, has been discussed among government
officials and industry professionals. Including MICE in English language teaching materials
is worthwhile because both language skills and communication skills are critical for MICE
business. MICE business-people need to write a bid paper and it needs to persuade its
readers. This paper describes the rationales why MICE is vital in university English classes
and also shows authentic original teaching materials extracted from MICE websites and the

teaching materials that the authors made.
1. (¥ C &®IC

HANOAEABOEZ O E & bz, ERESECEBEA XY MEBucHd 2B008E - T
W3, EEICHLWEZATE, 2013FIC T ) AT A VATITONIEHEL ) Yy 7 X5
VU Ey 7 OBMERER VY T —Y a vy Th b, JLBETIE, 2008 fFEOJLEETERY S v
N EWD B, BT T, FLBRMH2Y 2026 FEDLZFEL Y v Ey 785 ) v E v 7 FBUR IEXEKHA
Lo 2D XD REREEH, A XY FMFEBRHRDEY AR ZHBHL TMICE £vw5, MICE 3%
DRSS b Ey 7 ZHEROBDEEZRICIE ST 2 2 i kD, HFEZ 7 AIH LWATREME 2K X 5A
DEREMD T 5,

ZO@XDOHKE 1) MICE k32, Z0OHER, 2) RFEFEHBEICEATIRIZED LS
BEMBHDD, 3) EDLIBBDNRA—k>T 4 v 7 2BMELTHHATE 2D, 4)
MICE O#FE7 7 ANDEARZE, EOLI BHERNDH 200 EHIFRT L EThHS,
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2.1. MICE ~DEELDFZF V)

MICE &%, %5055 (Meeting), 7% L OHSE-HHERIT (Incentive Travel), #7F#
MEDOKRE « £HRHS, a2~ v 3> (Convention), RAHIRA X2 b « BRE (Event/
Exhibition) DEXF A2 MW7 HFETH Y, L ODEFLZMPAAENLEY R AL RV PR ED
WiHchs (1), MICE £ X kOB, ZOEKUHIRICHL, 1) BORFEE, 2)
EYVAAERA S RX—va VORI, 3) #HOBF - 77 > NAOALEEFEORRNPEIR S h
% (LT, 2013a), 2%V % Zi2i, MICE #E#EiC & 2 HUsPESE DVE AL & B b D HREHY
IO TWw5b, MICE 2 X 2EHEEHE, 1Y MERICLD, AV A, KT IVER v
ANZUREDT7 — FH—E R, REZER, BOLESER EZ D 28R ¥R MEEL S 1,
MICE ZFEZZMEHN2 0 OIE Wb % 2 6, MO EBkizd 2722, MICE i2Bb %
EEENL SHICWES DT, BUEY — ) XLEEL D REFNCIRNPRE D EEDN TV 5,

Meeting Incentive(Travel)
DREDI—FA/ %, ERNEHBHEORBEEORT L

THEE DBEITERT ShiTOC L, &
Bl BINEREEI Rk S — SERIZ-FEFTENF N,

GN—FEROERLE B
Bl SEFROEFEISHL, GBI
FALET Ay REDREETD,

Convention Exhibition / Event
ERSERE. 24 BANERTS i = AU T B,
W A =,

Bl:F YAy 5, BREREREL.
B IMF- tH5R8 2 GRS SBRaRt ERE—A—a— ERCEME %
%38 APECHEBIBEAESE =

1 MICE k& (#8%7 "MICE OBf « ZEEDHEME
http://www.mlit.go.jp/kankocho/shisaku/kokusai/mice.html)

ZOLIBEFHOD L, % OFESCHIEA MICE 4 XY FOFERICE T ET HEANT VWS,
# 113, International Congress and Convention Association? (EEE&FHRE, LUFICCE) @
etz Hic, HAOEPHBIC BT 5, 2011 F205 2013 £ COEBSHER LR L bOTH
%, MR ZiE, ks L 0'a —a v SOELZ TOSHEBEIRIZEEICZ v, 7Y T K
SEEEHI TIE, HADRD»S ) UTEM 2> TWwA X5 ICb /250, A—A N2 ) 7, #HE,
HiEZ &L ERIL T 5, EBE, BT (2013b) 1, TTEEE], v A R—, v —v 7 b MICE
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K1 The Number of International Conferences Worldwide Rankings

# # #
Rank  Country Meetings Country Meetings Country Meetings

2011 2012 2013
1 US.A. 759 US.A. 833 U.S.A. 829
2 Germany 577 Germany 649 Germany 722
3 Spain 463 Spain 550 Spain 562
4 United Kingdom 434 United Kingdom 477 France 527
5 France 428 France 469 United Kingdom 525
6 Italy 363 Italy 390 Italy 447
7 Brazil 304 Brazil 360 Japan 342
8 China-R.P. 302 Japan 341 China-R.P. 340
9 Netherlands 291 Netherlands 315 Brazil 315
10 Austria 267 China-R.P. 311 Netherlands 302
11 Canada 255 Austria 278 Canada 290
12 Switzerland 240 Canada 273 Republic of Korea 260
13 Japan 233 Australia 253 Portugal 249
14 Portugal 228 Switzerland 241 Austria 244
15 Republic of Korea 207 Sweden 233 Sweden 238
16 Australia 204 Republic of Korea 229 Australia 231
17 Sweden 195 Portugal 213 Argentina 223
18 Argentina 186 Argentina 202 Turkey 221
19 Belgium 179 Belgium 194 Belgium 214
20 Mexico 175 Denmark 185 Switzerland 205

ICCA Statistics Report 2011, 2012, 2013
(http://www.iccaworld.com/newsarchives/archivedetails.cfm?id = 3052,
http://www.iccaworld.com/newsarchives/archivedetails.cfm?id = 3541,
http://www.iccaworld.com/dcps/doc.cfm?docid=1696, 2014412 5 10 H7 7 & &)

ADBEETERLTEY, HRLDZEREEXODOH 2, Lv»d, BOBEICHT2H LT A2 b
LEHPNTED, 2OFE T MICEAFICB Y27 Y7 OFEEEE L TOHKRDOHINIZE
bhaBENTOH L, LT, HEROEPNTHRWEANDEHEE LKL T,

INETHRIZBWTY, ELZEAR EHILE R 572 2003 FFLEEDTEY v F P v /8,
Fy rR=r &I D, 2007 F2 TEDE EHEERAGE, 2RE L, 2011 FF TIEESHEO
BAMECECE 5 FILLEEPL, 797180 2 KO EBRSHBRE L 22 2 L 2 BECET CE
PR OB B IO U TR 2D A 2175 T E 72, K213, ICCE OffiiticEo<, H
KIZBIF 5 2004 F-00 5 2013 F-F TOEBSHEBOEE LR T, 2K 5 L, HAED 2007 FH
2 5 ERSHEABUCEBIICH D AT, HHAKREK B L CRFEEROFEE L 72 2011 F %2R
&, RRCEBRESFEHZHECL 02008095

HADRHEFIRE TH EESHEFBCHIET 272012, IV ¥ 3>« Ly —0EfH,
BN T TIATb T Wb, HLIRETH TlE, ARMEEAFLRER Y Z P2 fliia >Ry a > -
o —u—2HfiHE, EEH L T\W5, ZOWEEIIH L 2 MO E 721 Clde <, HED K —AR—
Y, EEEEE A R MFEBUC AR, F AL 2012 41 TALKE MICE &M, 25RE L,

23



L FEREERGRE B 1625 (2014 12 A)

400

350

341 342
300 305

250 247 2517
215

233

200

150 . 2157

100

50

0 T ; . . " . .
2004 2005 2006 2007 2008 2009 2010 2011 2012 2013
2 HAWKBI % EEEEHOZE (ICCA Statistics Report 2002-2011, 2012, 2013
http://www.iccaworld.com/newsarchives/archivedetails.cfm?id = 3195,
http://www.iccaworld.com/newsarchives/archivedetails.cfm?id = 3541,
http://www.iccaworld.com/dcps/doc.cfm?docid=1696, 2014 4£12 H 10 H7 7 & R)

ALBEIZ 381 2 MICE ORI, #RE, BT & HAE, 2 L AP ERCET 25#E %
fToTw3 (FLIRTH, 2012), BARZE S & LTI, 2014 4E 3 H 17 HO# HEEEHTIC Ta >
R¥¥ g ve{ X h MICE #HiALIgE, & L MICE B e — I emA s 248#H L, —
RIS T 2EFEIR 2 1T> T b, 2026 FEOLFTL Y By 7«87 ) Y Ey 7 HEEIER
KHAL7-0 b, MICE FEGEEIO—BREFZ 5 ENTE S,

BT DELIEICE% 2 MICE BB ORI & U Tid, BEHED 2020 A4V Y Ev 787 ) Y ¥y
IRBEBND D, REHEENA VY Ey 7 « 85 ) Y Ey 7 OFMEE L L THIG L w2l
T ATAVAIOCHED VYT —va>rdb MICEBSROEEE WS ZENTE B,

ZD XS, WESIEHART b ERHIG & EfkL 22378 C D MICE SBEGEEINE A CfTb I, %
DEERD RSN TIEW 50, FiRo & 5 i EEGEFOBILOH THARDBRICT T 2 #k% 2 HE
BEbZINTVDE, FTH, KBE—FEHEZOTES (Wb 2HEE D 2 &) MHRER DR
RS L P, MICE 25O AMBROMENKE LB EFoshTwnd, 20 L5 RIIZE W
T, BB CHEDLLEL LT, BEOHEEERLHTFICANDDED LS REMMNFRETH S
D, RELARETELZT 2,

2.2. MICE EZEAVKD D AWM EXKFEN

ZDES MICEEHEICLELEINTWEAMIZED LS REFEIIRDENTWEDES
5, JEBR (2012a, 2012b) IXHAIWZ BT 2 MICE AMBROLEM 2 FH T3, #HO
MICE BEZ L 5F L TV ICIEMICE 707 =2 v ¥ 2 FVOBEBAAIRTH S, & 512, HA
IZBWT MICE OBESIZ 72 —fRICBEL TWw 3 LIZEWEEVL, £D72%, MICE AMER DS
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FEINICIE D £ D EEES M TWRn, KL~ T MICE BIEORZEE 2526t L T 2 2813 R &
NTWw 5, 2014 FIz T, FHREEAHLIRO MICE Bh#EEEEEFH IO L TEmL 727 > 7 — P&
EHIEMDARICE D &, D% 1T KE R ET MICE IZDOWTHA RN 7 < 1B MICE
Dl == T Tnigiprolz, & 612, MICE R T, AHEEDI I 2 =7 —v 3 Y XA F)LVO1h
W2, TV YT =y areRW T ARk 6o Tw3 Lk RTw 5,

2.3. MICE mHBKLRFENE | FEREE (Bid Paper)

MICE 28 2 EESHOBRLHRIEHE, KX ZODOEEHTH T2 I ENTE S, AP
X, CAREBRESHAEZFZRT DN ONTOY—7T 4 ¥ 7 RFTW», ZOHEH - e o X >
BERSHEEFRT 5 L OWREPREI L, FRONRE 5 2 EBESHEERET 5, 0%, £
fEEYR— b L CHBERELEET 2 COXREHE2 T2 2 T Fz L2, 20F0
—HJBRERIBEHTEHVIEE I RD 5N 2 DIE, Bid Paper (BIEREEE) OEKTH %, Bid
Paper TlZ, BafiERl, BAMSATOMA 2 HiEIZH L, Why-Because TS & L T DR 2l
N, AR BZHETILERD S, HBEICE > T, Bid Paper 2EICOETA v ¥y 57—y g >
TS5 2EbdH b, Tokyo2020 4 ) Y Ew 7«87 ) Y Ey VFERBEESHN T T /) A7 A VAT
To7:bDTh 2, Tild-7F (2014) HEEEFE % EM L 72 MICE €2 2 ABHRE D% < 1,
ZOPBEFT LHFENHEL VY, HATBLLEBKOIZH S EBRRT 1D,

BIOEHE L TR, ZOL5 RFBEHNEY LEBEEHES A R b 2FHIT 5 &, MICE
BRERAEOEBED L LTHEGHER, s 7L, TEEOER, HHBR, lEROFREMEL
E, &k ARV MREMBICHT XV RENGEEZT 5, EESETREIINS 2T X TCEETT
52 LB DT, mEREEEN EEMARR 2RO AMH MICE TRKO LTV,

ZDXIWRIOP T, REOEBHEBEL L TR T NE DD, HEERFEDOFIZ, MICE O
WEEZID AL 2 EIXERZDH», b L, FENMICE CHKE2EE, ZhICHBERAFIVES
IZO T CEETNIE, BERROIENILBEDTIIRWIES I, 0L BRVIZEZZHT
7oz, RFEDOFFEHE~OHEA ZHEIZ AN MICE I DWW T OFEREHL 72,

3. AECHER

3.1. MICE BBENHEFBHHEZIZOWT

E3, HRORFHRFEHF ICH W T MICE i bBEDBENFEF L L T, 2012~2014 F£D 3 4F
N D BINHFEE 7 —~ W LI RFBRE 2P L7, ERBDEREED T ¥ A PO 1L, 22
BEORTNVTOEE, F—LATALRTOEE, WHOHAFKD, BWYPLEENO LS 12, H
KA T TITE, ZZTOSFEEFLE LI bDOBEhroTc, WbWET w7 by
F (outbound) @Y —V RALHZETH S, LrLass, MICE OFHZ2ZU 0, HEHARTE
MEN TV LBDLIFR I LS, HAKRISMEAZEYICS Tal, HADEFEL b %
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ELEZ LD T2, 42V F (inbound) FERID B DTH 5 5, LA, BEERLHRARR
WDOWTIRR S,

P TRFEFEHRIE WS, OV A M 2HLIC T o7, RIS I L, 2012 FFIFBDEREE
SETAT A INVDT FAMPHREN T, 4 N7 RO O 32T Th- 7,
2013 £E1%, &5t 51 74 NVOBNEEET F A NBHD, 5 T4 NN FEeFEz o5,
ZDEFICHRENT2A VN7 R e V=Y XADT FA b ELTIE TEnglish for Tourism
—Basic—y (Zf&#t), TEnglish for Tourism —Intermediate—y (Zf&tt) B ERH 2, s
i3, BOLIGEREDOZB O RBFICANI DD TH LN, HEDQOHTY —Y XL, FAEY VT 4
EERETIERTE 2 NMERERBFICANT DD EFTZ &5, 2014 1, BOEHEFEO 7 F A M 55
ez, T A NT Y FOT F A MII ML 72, FHriz iR hizbDo L LTl
MWelcome to Kyusyu, Japany (fAfA#) = TEFETERHA=SE, (MEE) 2E8H L, R
HiF X, ANV FORTYREOHEZT —~icLizbDe L TGEHE S,

IO &S, WEIFEMERTHA Ny FENREEANOBLORELFHE VBA SN,
OHEDOFFIDIZIZETH, A N FDbDTH2 I EIFHEHIET 5, LrLEds, Zh
5 b OBOLIRITICEIT 2 WAL K 215, MICE 21ZU®», £ ABEDIRITEIEEL
72bDRIFEAERSNE Y, Fiz, ¥ —EALEB TOSTEHNII HHRIBEECIY LiFons
», Ead Bid Paper %13 U %, e-mail TORW K L, EROBECEZEDOBIE L MICE #Hfik £,
EY A AGH 2 HRE L7z ET, HRANFENORFEBEFICKD 5 h 255813 % v GRigidt, 2013),

U LofAEORR, HAENTHRS Wi REEFEHFRIED S B, MICE w5 7 —< 2D
LT DIEFETH STz, BKLT VTHETIE, RAEZ VT4 BITY =) XLAHEN L
D ILEIFTIT b, TN o OBERENSHHIRES N TS, Zhoid, B2 “Event Manage-
ment”, “Conventions and Conferences” 7 £, MICE BfIAM & L TORBRERHE L WEBNE
EHLE LI DEMEORm WL OLH Y, TnE@EE OHROEFERZETHEHAT 201307k
DHREETH 2, FEES L, Miw - BENLCNEL2EL D E LT, Hong Kong Polytechnic
University @ School of Hotel & Tourism Management D X % v 7 2MERL L 72 “Tourism and
Hospitality Studies: Meeting, Incentives, Conventions and Exhibitions (MICE)”® &5 7 &
A NP MICE BEORFERE*F 2 5 L TEREF 2, SRIOREHBED FTHLEF I L, L
nLihd, TOFFEEORERETHEICHAT 511F, BECHEMAGERLE, ZORAED
HMP@EX 2 %2 605,

3.2. MICE##e LTRIATEZSY vy 7H A b

Rizw w7 FicH s MICE BEDO R —2~—, Bl 2FHL A —k > T 4 v 7 B#HM%
TERCERWPHEE Lz, T, &9 A M EFIHLTERL 2B O—E% 803 % ki, —
#R1x Appendix ICH¥ %,
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3.2.1. BUFFBIF® MICE %1 b

% 3 OBET (Japan Tourism Agency) ¥4 b icid, % < ® MICE B

TEHRTGE TRefit &

hTws, MICE & i3I icihE v, BOR, #fiat, FHEZ RS MICE 12 0w CUFERICS

RIENTE D, 2OV A NI, FEFEOMIZE » EFE
BRI FEBUEE) 217 5 I
ZDHA R 7y 712iE, BifRESE (Bid Paper) OEFERREA, &
e EANOER, HREES ©EOFFERANBR S L Tw 5,
FEFIELTE < RFOHEFEEM & LU CHHE TR L,

DWFET T ATHBHICR D,

K2

EICHR L T3, FOdC I3 ER I &E T,

LD TEEESESBAA P 7y 7 BHV I u—FTE 5,

BRI LT & s B FEFEETE
IS DOPITHEMA STV 2 HEE

ZDT7 7 NTA Ui EDOHED T IT K

BURFE T D MICE ¥4 &

Title of Websites

Japan Tourism Agency: Promotion of MICE Hosting

and Attraction

http://www.mlit.go.jp/kankocho/en/shisaku/
kokusai/mice.html

Japan National Tourism Organization: [EFF&EAE

http://www.mlit.go.jp/common/001043157.pdf

HTARNT w7
45_% 3 ITMICE %Lmuumi
Wik, AE—F, i, FRECEOEF % 200~500 FEFEE O
abstract TTANTZ b RIWEEDHD, ZOWEEEED b D% “abstracts” (¥
FREE) LD,
. o LSS CFEAT 2 IR % 72 1 xR, Sspouse” (R/X%
accompanying person | [FIfEE N N
) Ebnd,
accompanying persons’ | _ .. o FREHESIMEPSHICSML T AICEEE 2R E LT
5 I _ —
program ARET 2775 | s 2 BT o TS0 - &,
. . N ERESHEOBMHICKITL TiITb 2 2% &k “pre-
Z box
advance registration FHISINESR registration” (FLV VYA b —vay) b,
7 NN SHHBK TR, I3 SERRE TR ERWTTTbiLs
after convention oo FEOTHE, HHESINC X 2 @AEoy 3 vy e 7, ;?,h\;‘%'éﬁ“j—‘

DIEE % E D 5 DB—MM, “post conference” & IFIX[EEFE,

TV, i,

agenda e SHETHRINLINEHE, SHOHBERIET bbb,
wEHE
e o =L Fi %
Announcement TR T [EIBR 23 DB RN 2555 O BARESTE 2 A1 S ¥ 2 HETO XN,

“circular” (—F 27 —) OHEHZMHE,

association meeting

R

e - RS EMRT 5558, K&,

audio visual (AV)

X477, AE—=A—, TuP ¥ —PA7 ) —rEnol,
TN 2 FEOMGICEE T 2 B

EmLvuI~—r, T~k ERFRR U, H BERL

banner NI —, i, ENE >
JERE2RD TITb L IEE, Ak, VIP O =it s L,
banquet NV YN, B FHEPLVIPIC LA —T 25 L BATRICES 28T

é%}%%}o

(TEBEEFHFRN A N pp.145-154) 12—V 2RI,
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ZDHARTy 7 OffkE LT 190 OFE « #iE» o % 5 "MICE B#EAGESE b5 (£3),
TSI & T B EEERII LIRS C, MICE 25 K2EHEESH & U TR T & 2 RetEn &
WZ EWBbh 5,

# 413 "MICE BSERFESE) Tz > b ) —ShTWw3EE - H5E% JACETS000 TL LAz
HLI2bDTH %, JACETS000 D Level 1 225 Level 4 £ TOFERELBH 3% 2 HD T3 I &
Bbohrb, D% H TMICE BIERGEE) CERRENTWEFED 4550 3 1FEAK 4,000 BN OEHR
THEREINTWBE Z L2 RLTWA, 2D ko MICE BIEMGE I R4 & > TREREEL <
BOHETHLEF 25,

%4 TMICE BS#EHFESs & JACET 8000 0 FEztiR
JLvl JLv2 JLv3 JLv4 JLv5 JLvé6 JLv7 JLv8 Other

Token 90 52 35 62 8 10 2 6 63
% of token 27.43%  15.85% 10.67% 18.90%  2.43% 3.04% 0.60% 1.82%  19.20%

0 EEGE» o 2 AFEN D A7, MFE190 = b ) —CHEEREIL328FEL 5> T2,

3.2.2. ArvRryvar-Ea—0—, BAHSD MICE H A

FHDa Ry ay - Ba—u—, BOEHS, WLEEZEHPHIIE EEL WLy A
FNTh B, B, B, AHE, HE, Lk ERET O A4 MIHARE, REERERCH s EH
IS L T b, £ 2I2IE, AN AT SERSE, HREROFHEE L L TEL T2 005,
Why-Because ol % W CHiS 1 H 2 XETEHELN TV S, ZOflic, BB, &EH, 2
OfF, 3, b, sk EREHOREORE TR I N T d, —fle U THRE LALIRD Y
A4 P EBI3 IR,

WHBDEME (Tokyo Convention and Visitors Bureau) @ MICE ¥4 + Tl¥, Why Tokyo
Now? Facts & Figures, Transportation, Area Guide, Must See, City Highlights 237 &2
Bhashtnwd, arXrya VHEENA TR, S50 Transportation, Hotels, Unique
Venues, Restaurants DfENd H 2, I ODERIAIES S ICFEMI R HHRAN T Z LI TE 5,

o DERIL, EHSVLURNICKFEDEZE Y 7 XA TfT-> 72 "THometown Projecty OREET
FAEPPWELIBEREFRLC DO TH 2, ZHIEFENEHSOBIMOER (NO, BDEH, HRA,
B ZHED, BBENO SV E YT —yar 2T L0 HETH 120 FEDED-ER
ERIUCHEHRB DT A MERNIRTWD Z bbb,

Zhichnz <, 2hso MICE %4 b T, &40, MsOBEREROMIC, iz 05
ERREEHR A X - OB#ESINC S b Lo Why-Because BARE L BITF o5 TWwW3, filz
X, FLIEDH A b Sapporo’s 10 selling points & U CALIE D FFT 2 BIE I L H L 72K &
BoTWb, ZOVA MIFHICHIROBA M ZEEIROT LS LT 28NMnRE5N5,

Wk MICE %4 b 252 &, ZOEAIE—E5E < $iE 28 L T < %, Taiwan MICE O
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BUSINESS EVENTS

Tokyo Convention and Visitors Bureau ¥4 b Sapporo’s 10 selling points
http://businesseventstokyo.org/why-tokyo-now/ http://www.conventionsapporo.jp/planners/e/
point/point.html

X3 #Hpg-fliEarrya>yeEa—a—MICEYVxy 7H%A4 b

A4 b T%, Meet Taiwan, Why Taiwan, Introduction of Taiwan, Taiwan MICE, Experience
Taiwan, Plan your event 7 EFRFELINE L K> TWwb,

Singapore MICE ¥4 1%, Why Singapore, Plan your event, Events Calendar ®% A b
WA TW 5, The Singapore Difference % 5#i L The perfect business events location %
TE=LVL TS, 2o 0¥/ MICE %4 MIHAD D O LD ERCHEE 2% < I AT
IR I 5> Tnwd (4),

INSDHA PIEFEHFEHTY) —T 4 T OBMEL THYITH S, KA b+, SETHOR
i, BWERARVEFZ F L0 2HBICHHATE %, £72, PBL (Project-Based Learning,
PUEMRAE) OB E LTHBERNCHIAT 2 2 L bHRETH 2, BHIZIE, 28HDY A Mg
FEPNT0D I E2IRLT, £ 06 2 ERSHMEL L ERDOR, ZNIZES LTRDO»ZH
NFERT D LV FELEHRT 5, FEFEEYA b 2Fs, TONEZHEMFEL, FRCEEO
#1122 T Bid Paper 23, Z® Bid Paper 237V ¥y T =y a» T4 XA 2T 3
L) —EOEEDEE 2 2% 25O MICE ¥4 ML Tv 2, MICE ¥ 1 b+ ZFIH
L7csleoD) —7 4 > 738 Y — 27 v — 1, ‘Internet Search: MICE in Singapore’ & ‘Internet
Search: MICE in Fukuoka and Sapporo’ % Appendix ()2)IC#+¥ %, F5 ICIFHAENOF 7%
AVRYYay-Ea—ua—07zy7¥4 bEZLDI,

3.2.3. Tokyo2020 = xz7HA b
HEA Y v Ey 7 - XT )y VB AKSHBRESHEE 3294 F THARE, %5, L
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Why Singapore  Plan yourevent - Events Calendar

Why Singapore

Why Singapore

Meet Taiwan, Why Taiwan: Why Singapore:
http://www.meettaiwan.com/en_US/index.html | http://www.yoursingapore.com/content/mice/en/
why-singapore.html

X 4 Singapore » Taipei 3> Xy ¥ 3> « Ea—0— Txv 794 b

R5 HEAEANOTERI Ry aryEa—a—Dvxzy 7HA b

Tokyo Convention and Visitors Bureau http://www.tcvb.or.jp/en/office.html

Kyoto Convention Bureau http://www.hellokcb.or.jp/eng/index.html

Yokohama Convention and Visitors Bureau | http://www.welcome.city.yokohama.jp/eng/convention/

Sapporo Convention Bureau http://www.conventionsapporo.jp/

Fukuoka Convention and Visitors Bureau http://www.welcome-fukuoka.or.jp/english/

FEICHIE L T B, 20132 DY A hTIE, WIZEHED 2020 DA Y Y Ew 787 ) Y Ey
7 OFAfER & U CHEFZ O ZHITENC H U 7SRRI % > Twnie, BRRan SBfEE & L T4
NIz B X BRI A1 72 B D FH A HSHITE IS 72 & L Why-Because DFERETHEY 4 M7 —H 4 71
KoTLE-o7z,

2013 SEMEF DY A NI EBEDEE %, ‘10 Reasons How & L THEN L Tz, ZOWE
V=T 47, PvEYT—vay, T4AAyyarBMELTRETHE (F6), 7,
10 DEHEFATEER E LD 5, ZTOHDSEEIEMN % D THSD—FiEW L E S Bl E2=
DY, T T T T EREL, KL, EOINRTTIT7ERECTIVE YT —varyDATA FEE
B3, 2OXICLTHA, EBL, BRI L0 —HOMANS A2 2HRICAID HE 2D
Thb, EESWMERLIEIAT 47 ETVEYT—¥a>rDledbDT — 7 ¥ — s FEHM I
Appendix(3)IZ#H¥ 7z,

Tokyo2020 OFEBIEENC DWW TIE, RSHBMEE ST Z ) A7 A VA TITo LHEFE TV E
T—yaryEhlidxskn, 7VvEYT—yarya—FThibv—T74> - —a—~vrRIK
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=6 Tokyo 2020 ‘10 REASONS HOW’

. , The Games will take place at the heart of
Tokyo is one of the world’s safest and most . .. .
01 . .. 06 | world-leading cuisine, culture, entertainment,
welcoming cities . . .
leisure and tourist attractions
02 Tokyo has world-class accommodation, trans- 07 Japan’s innovation is symbolized in its land-
port, infrastructure and hosting experience mark new Olympic Stadium
Tokyo enjoys the largest GDP of any city in
03 the world with a USD 4.5 bn cash Games fund 08 Tokyo is a hub of digital technology, already
in the bank, and full government financial benefitting the international sport communities
guarantees
The athlet d the enti 1 ic family will . . .
ea. etes and the entire Olympic arr.n yw Tokyo is the capital of the future, which gets
benefit from an ultra-compact plan with 85% . . .
04 s . . 09 | global trends in everything from fashion to
of venues within 8 km of a Village fully inte-
.. . technology
grated in city life
05 The Games will become a party with 35 million 10 Japan is home to a youth culture that influ-
people, with a huge passion for all sports ences and inspires the world

Retrieved from http://tokyo2020.jp/en/ on March 25, 2014

OWTCHE 2EREBEIFET O KA S ETOAC —F 135 2 B EEE, KA TBEEOR
WERIZRD1ED5, IRNODAE—F 2HEE, SHLTERTWSNERT, Av—F -« 7
Yorr—varOMEeiiLad->TdbIwniEsd (E7),

K7 Tokyo2020 BH# wxv 7% A1 b

Title of websites

Tokyo 2020 http://tokyo2020.jp/en/

Presentation by Tokyo, Japan | https://www.youtube.com/watch?v=1frLZeeU9760
(55125 B IOC 8%, FHEICL 2 450D 7V YT —¥ 3 )

YepEEHE (Mami Sato) LoOEEY A D 545326 o o BRtA
KHEE (Yuki Ohta) Fo#hEY A b O 30 4> 10 o o BitR

3.2.4. MICE A*T—< DENA

% 9%, YouTube T MICE BIEH D& 2R L7z, MICE TlZt v F23H £ b 2253, Meeting
and convention planner THM¥ 35ty b3 2%, ZOHDOV EDEFNZHIAT 2,

ZOEEY A NTE, ARV bT T F—D—H L T OB 2L T3, MICE
E YR 2 pdrb b eE%2 L LT, convention, conference, event, free lancer, public relations,
RERMEHEBET LI L, TREFEKRHZ, MICE EY 2 ZDEKRICOWTHERZED 5 Z
EINTE D,

HWEEDO ST V= a Y FV A= IHERABM E L THIHTE 2BEH L TWwS, ENA TICH
> FRBTEREEA VICT B LIV EFEH S RO HTHE 2T I N TE S, EES
BIOFREFEZMALTCT 4 77—y a YHBEZIERLTze K72DDRF 757700055
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Meeting Planner Careers Overview
httpi//www.youtube.com/watch?v=XSOy-paleBE

Youl @B

Meeting Planner Careers Overview

5 Meeting Planner Careers Overview

26 FEDONETH D, 1 XIFI3FELS I6FETHER SN TS, V=% Y 7 1 —% Flesch-
Kincaid T&t% & Grade Level : 8.1, 7V — R Vv ~uvid 84E4E (P22 E4E) Tho,

%72, 20O/85 275 7% JACET8000 TEt5 &, VUL 14n6 5 % TOZERH 216 55, 4D
N%EEHDIZ, VUV EDFENS, VUV 6, TOFBIER»-T, VUV5 & 8DEERFEK 8 IR
ENS

£ 8 MICE Byl O FE5es 17

(L)L 5) (L 8) (Other)

brochure certify freelancers
click last-minute
deadline

headache

license

planner

tourism

willingness
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1) Listen to Meeting Planner Careers Overview on YouTube and fill in the blanks.

Do you love to plan events, from (parties) to conference? If you have had a (head) for details and the
willingness to (cope) with a fair amount of stress, you might consider a (career) as a meeting and convention

planner.

“Let’s talk about the fall M.R.I. (conference) in Chicago and go through the check list.” Some meeting and
convention planners (work) for organization that offer event planning as a (service). They might also be
one of a larger (company) that handles public relations or (image) consulting or an agency that handles
(tourism) for a city, or they might work within a big (corporation) to plan sales and incentive meetings and
training seminars. Meeting and convention planners also work as (freelancers), networking their way to
contracts from event to event, (charging) a commission or a flat fee.
6 Listening #1141
W74 77—y arokicld, F@BREOME & Comprehension Questions % D 72232 Z TIIEMT %,

3.2.5. Bid Paper (BAfEIREE) HA K31 >~
Bid Paper 137 4 7 4 > 7' ® PBL (Project-Based Learning, sReEfERAIZEE) L L CHI1H
LEMTH %, Bid Paper fEEDH A K T4 VICHEWFEEITER 2 EDTES b HIREE 2B
T2, COFEO—FEDOHWIE A O E L THSbLwh, 2H{RTIET
bb, BERMRESHIZOWT, KM7DIALLT (International Association for Language

Wit te oty speaks yoils bergis

/,;é"\ Inernations Association fer Langusge Lewrning Techmiogy
(®)
N\

JALLT | sscuris | coveanta

s s o e DI coetes ¥
ot bese 3

L3 ME PR T CHPEAS A PORIALS USRI 1S 3914

i Gmseven

e pacpenn e e
et T 1Rk I e e S e e (T L€ et b Aaprs e,

P o Zaces Peass

o e e P e Ay
1 Rry o ek M 3 st sn A LT Contiresse 6 e wemren.

£ WAL v PR e e e U2 1 i A B o LT e

- VAR s e 7o tasncies Eates 3 Pk a0 LT Caeherenc 1 o et e M1 13 Cotis L
2 4 pemard serece o yaur mrsaen e ke

B S e L T

B B L

£ b o 1 M gt N ety e sty § v e

R L]

© oot seriens e canpan g a8

A AT Y s M e Lt Gl PRV ST o8|
- eoerencr oo pymgeia szt

P L T T s Trepe——

e s ko e e

s Vemims

- Gyt T ICAERE IR (23 JARL Fabtend

W s o O UTREIGIT L ~ Ll S

7 International Association for Language Learning Technology
2017 IALLT Conference Site Proposals
http://www.iallt.org/news/2017_iallt_conference_site_proposals
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1. General descriptions of your city

Facilities/technical support (e-mail access, platforms supported, trouble shooting. etc.)

2. A description of your local support for conference planning and preparation (organization support,
conference service, institutional support, experience: “have you planned conferences before?”)

3. A description of travel and lodging options (Housing, transportation, meals)

4. A summary of local attractions and points of interest for spouses, families and evening events.

5. Financial support

6. Other information (weather, visa, cashing information, etc.)

8 2017 IALLT Conference BERRES A R 54 ~

Learning Technology) &9 7 AU & DHEH 2017 FEDERKEBES T 25%E L, Bid

PBRROENT WD, M8IZZDH A RT A4V ERT,

ZDHA RTA4 %, FEPESOREELFR T 2ROFL»Y L2213 TThb, %o,
BEEPRHCSVEY T -V a VICRBESELIENTE S, TOEDIEETIIERIEER *
W, FEEEFRAEBELAFN, ZLTAVEY T =Y a Y AFAUPERING, Thichinz <, H
BEEHAFRT 2 LI HND DI, 5t N, 7V EY Z2H AR 2HELRTRIER S K0,
ZDRHIZ, ME2EDIIICHRL CEEZHED T LFEEITIELSFZ R TNITR 5720,

4. & %=

MICE BhED I &R 2 A L Izh Thhr o7 2 L id, TBOEEEE L Twv B KEOHE
#:1Z MICE ODRFRIA > TWEREWI EThH D, TDH%LIL, WINRITOGM (77 My > FEl
H) BREELLEFETLOEMTHY, B TIEA >N > REBDLICES 2B Wz, KHAEA
BLEZ LT, HROHESLIULEFHAT 2 X 5 2B8MEIML Twd, LrLass, B
% B ARDBHE S 2 AT 5 MICE O#E& %, REFRFERTEIC & BN Ah b &
TR WIEE I, SEOFAEZEL THOPIZHE 572 MICEBADHEIX=2H %,

HF—1Z, MICE DREB LUV Z I THELNIHFEE, RFETHZDFEFBICRELE DD LW
ETHb, MICE TEHLIN T2 EERIZFES T JACET4000 VNV DFEN 9 E %2 5O XED
b - 71zo MICE DNE, B Convention Planner O{E#) 72 £ %568 & U CEE OFFEREICH
ALTH, JFEENBZSFEIZITIANS LEbNI,

iz, MICEBHEY = v 794 MCIEHFEC & 2 EHPEE CHK SN TWE L Th 2,
ERSEHEMEFR O - OEE %, Why-Because DIER THBENL T TIHRRTWSE, ZhH0D
Ty T R—= YR I ETCREDRENNA LTS EE b, ROAEBET S LD
WEEE L LRI NS,

&R, HAFERET S W) B TELNLS Bid Paper DK TH %, MICE Tid, EE
R A NV MFEED T ® 12 Bid Paper DEBINETH 2, 2 DY A 7 3 EDOHFEHET
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2%, WEHNEZEZIET 2335 Ths, HRT2EOEBHEZERLT, Ju—NriglE
VAAGHTOREEITI o ZDOICE, BEREFEOEMGES), 2 2=7—va vEel,
WHEEE, RBT2HB0EE %S, MICE X, ZhoDEEREENFFEDLODY A7 L
TH 2@  BRICIREEL T2 @M TH 5,

5. % & ®

INEFTRTER X512, MICE CBHET 2SS, £ OHEE « BREHFICANTAEEZK
FORBWRFFEZ 7 ACEAT 5 2 L IR BERVIRDONDL, SHBROHAY, FIcEH
S OHITLTH 2 LB, BOCEESHIRAEROEZE S 2 L IZME VRV, T8 MICE 4 R
VML, FORBEEIE, EVRR 4 I N—v 3 VIIEESORIH, EBKE T TV RA A=Y 0
My, $TEITHEEL2ED ST TH LY, EEOLHEFVPEL S 2TH, HRCZBU 2
WOMHAB L SN LTRRIE E TR E IR0 Th %,

DX R DOP CRFETFEABE b 5H £ LTMICE 2lD AN RELZREMT 2
Z & T, MICE 2H1Y Z 0% o 2R3 2 L4, Zo—icEfd 2 %5877,
WEEA X a =7 —va vhe)], RBNEFHOAMED L CHHERT 2 2 L ZRERELBE O
HRE L THEEDHDLIEICRDBTHS I,

ENTIIE A B S Ty MICE BEOEFEARIEORDL Y, A—v T4 vk
BRELTY 274 NChHAEREFIAT A2 LRBEEDDHL L THD, HEAF NV OFIH
DAz, MICE BH# &5 & L2 & D F2ENTEI O b 535E, WwEAEE, ZPHE 3512
M RS2 2RI ND, £z MICE W24 ICHEEERO RN LBl L5 Th 5
Jo ¥EDIKEZ RV E Y 7 £ LTHFEY 7 ADEMA LI D %935 MICE B3ERTH 5 &
H2Z Do

s

x

1) A&wiE, AILA2014 (AILA World Congress 2014, Brisbane, Australia. 2014 458 H), JACET Jt
WEESCER 2014 FEES 2 [mIfffgees (2014 48 11 BAb¥EEITHIT), W JALT2014 (5 40 [ EREF#
BFREFRERKRE - B ETRE, 2014 11 AR < EH) TORKO—HE2EICL Tw 5,

2) TAAT NV LZAE%E &, ERESHE - THREORERZX 2 R L U CEBSH O BRI % X
£ REL TS EEER, (http://www.iccaworld.com/)

3) BEHARTKEE T OIFEHREZ B L TWw b 13 (2012 13 14 #1) O Bk 2336 T 3
5HDT, R ESHOEREO—FERR L EMNARETH %, (http://daieikyo.jp/aetp/)

4) AZFiX, Manual on Elective I — Meetings, Incentives, Conventions and Exhibitions (MICE)
LW aA—2ADHERETHY, LLFL D ¥ > a— RaffE, http://www.edb.gov.hk/attachment/en/
curriculum-development/kla/pshe/nss-curriculum/tourism-and-hospitality-studies/mice%
20english.pdf
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SEXHR

JFZ - BREEK, (2012a). "Boys, be Studious! (35 1[8]) KECH 1% MICE « 4 X MEEH - KA E
VT 4, NMBERONE L& (HifR) 1. Bas e MICE 54, 74-T76,

JREZ - BEG#EK. (2012b). "Boys, be Studious! (55 2 [8]) KENCB T2 MICE « 4 X > MEE < KA E
IV T 4, NMBRONE L& (iR . TEra e MICE 64, 54-56.

RS T« RO T - IFRET. (2014), "L I B 2 MICE #E A V ¥ = 7 A0 72 FESE
B & OHLBE MICE 7 v v ¥ OEBRIIREEIC B3 2 Tkt &, LRI~ O Z ool s &,

BOLT. (2013a). "HAE O MICE EEHFI Omtic i) T~7 ¥ 7 NO.1 OERESHRfEE & LT
REHDOHIAT % 8L { ~ (MICE EEHiF TR ESRK E D £ L) SFEER ., https://www.mlit.go.
jp/common/001006764.pdf (2014 12 H 10 H7 7 & X)

BOEA. (2013b). "HEHE O MICE EESHES I Ombcm g T~7 ¥ 7 No.l OERESEfER & LT
TE) DAL 2 5 ~MICE E B F 1Mt ZEES &K LD £ & ). http://www.mlit.go.jp/
common/001014471.pdf (2014 12 A 10 H7 7 £ R)

LR, (2012). "HLIE MICE #8& 8% ~4LIR MICE OB & 54 5 FRID At~ . https://www.
city.sapporo.jp/keizai/kanko/news2/documents/00_ikkatsu.pdf (2014412 H 8 H7 7 & R)

U - BHEE - E2 KB - Hpeeth - RBF2IT. (2013), TH - 8K 7 VOIEFEE X —ViRfFIC
DWT —FMER T COFFET — & 8 —. TEZRERAY R, 156 5, 29-46,

Morikoshi, K, Oda, T., & Ueno, Y. (2014). Teaching English for the MICE Industry in Japan. Annual
Report of JACET-SIG on ESP, 16, 33-44.
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APPENDIX

(1) Internet Search: MICE in Singapore

1. Access “Why Singapore” page.

httpfwww.yoursingapore.com/content/mice/en/why-singapore.html

2. Click “The Singapore Difference”

httpY/www.yoursingapore.com/content/mice/en/why-singapore/the-singapore-difference. html

Five Core Reasons
1 | The ideal business partner XREH XD, XETD Reason

2
3
4
5

Choose 2 points that you think are most important.

3. Click “Plan your event” tub, then click “Event Venue.”

Click 7 buttons representing each venue. Write what sorts of events are suitable for

each venue.
Name of Event venue Suitable event
1 | Changi Exhibition Centre Medical conference of 1,000 participants
2
3
4
5
6
7

Which venue would you recommend and why?
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(2) Internet Search: MICE in Fukuoka and Sapporo

1. Access "Fukuoka Convention and Visitors Bureau" English page

http//www.welcome-fukuoka.or.jp/english/

Then Scroll to the bottom, and click "12 Reasons for a Successful Congress " Button

below "Convention" tab.

Activity 1: Read the 12 reasons, and decide which is more unique to Fukuoka.

Activity 2: Choose three reasons you think are most important, and prioritize them.

2. Access "Sapporo Convention Bureau" English page
http!//www.conventionsapporo.jp/why/why.html

Then click "MICE Planner's Guide" tab, select "English" language, and click

"Sapporo's ten selling points" button on the right.
Activity 1: Read the 10 points, and decide which is similar to Fukuoka, and which is
more unique to Sapporo.

Activity 2: Choose three points you think are most important, and prioritize them.

3. Debate "Fukuoka" vs. "Sapporo"

3. 1. Form two groups of 3-5 students representing Fukuoka and Sapporo.

3.2. Both groups give presentations promoting each city.

3.3. Audience students decide which city is more attractive to hold a certain convention.
3.4. Another pair of groups promote a city they like.

Promote the city.

Audience students judge the more attractive venue.
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['Writing Worksheet Using 7Tbky02020)

Objectives:

1) Read an example below and write a bid paper on “Why this city is good for an event.

2) Learn strategies to present an opinion, providing information and advantages, and

how to make a convincing presentation.

Writing ##4 (Productive Activity)

1) Read “10 Reasons How” on 7okyo 2020 homepage. This site describes the reasons

and advantages for the Olympics in Tokyo.
htip://tokvo2020.ip/en/

10 REASONS HOW

Read each reason and write its summary.

01

Tokyo is one of the world’s safest

and most welcoming cities

06

The Games will take place at the
heart of world-leading cuisine,
culture, entertainment, leisure and

tourist attractions

with 35 million people, with a huge

passion for all sports

02 Tokyo has world-class | 07 | Japan’s innovation is symbolized in
accommodation, transport, its landmark new Olympic Stadium
infrastructure and hosting
experience

03 Tokyo enjoys the largest GDP of | 08 | Tokyo is a hub of digital technology,
any city in the world with a USD already benefitting the
4.5bn cash Games fund in the international sport communities
bank, and full government
financial guarantees

04 The athletes and the entire | 09 | Tokyo is the capital of the future,
Olympic family will benefit from which gets global trends in
an ultra-compact plan with 85% of everything  from  fashion to
venues within 8 km of a Village technology
fully integrated in city life

05 The Games will become a party | 10 | Japan is home to a youth culture

that influences and inspires the

world

hittpi//tokyvo2020.ipfen/

on March 25, 2014
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Summary of 10 Reasons How

162 5

(2014 4£ 12 B)

1 | Tokyo is one of the world’s safest and | 6
most welcoming cities.

2 | Tokyo has world class | 7
accommodation, transport,
infrastructure, and hosting
experience.

4 9

5 10

2) Among the 10 reasons choose the three strongest reasons and write their keywords.

5] | Safe Tokyo is one of the world’s safest and most welcoming cities.
Welcoming city

5l | World-class Tokyo has world-class accommodation, transport,
accommodation, infrastructure, and hosting experience.
transport, infrastructure
hosting experience

1

2

3

Prioritize the reasons.

important.

Rank the reasons in order from most important to least

3) Finally, write each support (examples, details, explanations etc.) using your own ideas

and information.

Tokyo is one of the
world’s safest and most

welcoming cities.

For example, in Tokyo people can enjoy
nightlife until late at night. You can see
Koban, where policemen will take care of

citizens and tourists who are in trouble.

f5il | Safe
Welcoming city

5 | World-class
accommodation,
transport,

Tokyo has world-class

accommodation,

transport,
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infrastructure infrastructure, and

hosting experience | hosting experience.

4) Using the table you made in 3), write a paragraph about “Why Tokyo is strong to host
the Olympics.”

I would like to write about why Tokyo is the best place to hold the Olympic

Games in 2020. I have 3 reasons, ( ), ( ), and
( ).
The first point is ( ).

(%) YouTube T Tokyo2020 FE DT LB ZRTHEL X I,
htip/iwww.voutube.com/watch?v=frl.Zeel 9760

YouTube Mami-Sato-Presentation-for-Tokyo2020 THREZEL THAEL X9,

41
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Presentation Assignment

Objective : 1) Present own opinion orally.

2) Learn presentation strategies, such as how to organize an outline.

5) Let’s give a presentation based on the paragraph you wrote.
5.1) Create your slides: Write 3 or 4 lines per a slide. Use keywords and icons. In
your presentation, talk and present your supporting information to the audience while

looking at those keywords.

@ Introduction: Explain the topic of your presentation.

Tell three reasons why Tokyo is strong to host the Olympics.

®@ Body: Advantage 1

@ Body: Advantage 2

@ Body: Advantage 3

® Conclusion: Present again the three advantages. Your last sentence must be
impressive and attractive to the audience.

5.2) Give your presentation in class using the slides above.



